Upper School Art Class

Marketing Lessons

by Chapter

Art students
become
interns for a
day at local
marketing

agency

Nathan Lill,
Head of Upper School

The 11th grade

art class reviewing
their photo layouts at
Chapter & Verse

Not all field trips are the same—for our Junior
IB Art Students, a half a day outside of the
SGS campus looked more like an internship
than an excursion. On February 27th, this
small group of students and their art teacher,
Allie McBride, had the opportunity to take
on the authentic work of artistic directors
and content creators within a thriving
marketing company by participating in the
design of targeted advertisements in an
ongoing campaign for a recognizable local
brand. This was a unique experience and a
brilliant opportunity to put their burgeoning
artistic skills and sensibilities to the test in an
authentic way.

SGS parents, Jeff and Leslie Sanborn, are
the owner/operators of the marketing firm,
Chapter & Verse. Located in both Seattle
and a stylish three-story office in downtown
Spokane, the company has clientele from
the lofty heights of Meta and Netflix, while
handling the marketing and social media
presence of several local companies, including
the client of the day, Yoke’s Fresh Markets.
Jeff Sanborn was a gracious contributor to
our visiting artists’ week eatlier in the year,
where he engaged the students in inspiring
discussions centered on finding a brand
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identity through design and translating artistic
passions into professions that are creative and
fulfilling.

Upon exiting the elevator to the
penthouse floor of the Banner Bank Building,
the students were immediately welcomed
by a friendly golden retriever. Dexter is the
Sanborn’s beloved pet, a gentle sentinel to
their stylish, open concept workspace where
designers and marketing teams work on
communal tables with screen and stylus. The
students took in the layout and noticed that
the vast majority of staff were in a meeting in
the main conference room—a preview of their
introduction as content contributors.

Immediately, students were treated as
interns. Upon entering the conference room,
they were given introductions by multiple
directors, who laid out the details of the
client’s specifications. Yoke’s Fresh Market
has a brand profile—fresh, approachable, fun,
delicious. The students were then presented
with their task: In pairs, they would be given
a product. They would then use any available
tool in the studio to create an Instagram-
worthy image of that product. They needed to
meet the style-characteristics of the brand and
they needed to get it done before lunch. Go!

The studio space was on the lower floor
of the office. Four spaces were blocked off
for the pairs to begin their work, where they
could employ any of the colored backgrounds,
kitchen equipment, paints, spices, glue,
flowers—anything and everything was at
their disposal. Of course, they were also
presented with samples of their products.
Team Sushi immediately began looking at
how to accentuate the already stylish food
by reorganizing the pieces and creating
juxtaposition with the background. The
Cookie Team decided to heat and melt the
chocolate to emphasize the delicious and
crumbly mess with the playful elements
of colored paint and a vibrant celebratory
background. The Whole Milk team
wanted to emphasize the small-batch brand
by showcasing the creamy splash of milk
and steaming cup of coffee. They wanted
action shots and movement. Finally, the
Golden Delicious Apple crew worked on
the arrangement and pairing of elements
of cinnamon and honey with their still-life
approach.

The teams worked for an hour and a
half, and as they tinkered and abandoned
and reimagined with the helpful tutelage
of professional mentors, their advertising
campaigns began to take shape. From there
it was to the screens and computer in the
communal workspace, where they became
reliant on the deft and efficient way that the
professional team taught them how to use
Photoshop and tools that were brand new to
them to refine and perfect the mood and style
of the images.

After lunch the students received
their feedback from the Chapter & Verse
team. They received high marks for their
approaches and for tying in the values and
stylistic components of the Yoke’s brand.
Jeff congratulated them on a job well done
and reminded them that people can make a
good living while being fulfilled in their daily
work. Our artists beamed with pride at what
they produced, and the conversations on the
ride back to SGS were about their futures—
some with new perspectives and interest in a

profession that spoke to their passions.
— Nathan Lill, Head of Upper School
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Two of the final
images posted
on Yokes Fresh
Market’s social
media feed.
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Far Left: Students
creating the layouts
and taking photos of
sushi, cookies, apples
and milk in the
agency’s photo room.

Left: Manipulating
the images on screen
to enhance the social
media post.
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job well done
and reminded
them that
people can
make a good
living while
being fulfilled
in their daily
work.”
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